Solution File

Assignment 4 (Fall 2011)

Business Communication: Eng301

Lesson 30-40
Total Marks: 15
Objective:

The assessment of students’ understanding of Business Communication and to get them motivated for acquiring conceptual knowledge and practical application of the subject.
Instructions:
· Late assignments will not be accepted.
· If the file is corrupt or problematic, it will be marked zero.
· Plagiarism will never be tolerated. Plagiarism occurs when a student uses work done by someone else as if it was his or her own; however, taking the ideas from different sources and to express it in your own words will be encouraged.
· No assignment will be accepted via e-mail. 
· The solution file should be in Word doc form; the font color should be preferably black and font size can be 12 Times New Roman.
Q1-
Pre-defined standards of organizations keep the candidates away from   showing their real abilities during interview. Give only FIVE bulleted points to comment on the given statement.   




(5)        
This is an acknowledged fact that every person is gifted with some dominant qualities by birth. Each one is fit for one field of life. If someone is fit for politics, other may be fit for business. Same is the case with other fields of life. It is a fact that when candidates go for interviews, they don’t show their hidden abilities before the interview panels. When different organizations advertise jobs, they advertise job criteria, standards and requirements in the advertisements. Now candidates make preparations keeping in mind these standard and requirements. They ignore their real talents.

· If a medical graduate with born talent of painting goes before a medical penal for a job, he/she will hardly talk about this hidden talent if the panel does not ask.

· If an engineering graduate having political taste appears in an engineering organization for a job, he/she will not talk about their taste unless they are asked about it.

· Different people have different political and religious affiliations and likes and dislikes. It is a common observation that the candidates, who go for interviews before panels for superior services, don’t show their real feelings about established religious and political orders and systems. They generally favour the established systems. 

· Many candidates have natural talent for business. They can run their businesses efficiently. But their financial and social circumstances do not favour them. They don’t show their talent when they go for jobs before a business panel.

· Same is the case with other fields like architecture, accounts, transportation, media, textiles, management and many others in that the pre-defined standards of the organizations keep the candidates away form showing their hidden talents which might be beneficial to the organizations.

Q2-
A 15 year old FMCG company is planning to choose a new logo for its business. As a brand manager, suggest a logo and analyze how it will represent the changed identity of the company in today's world. 
(5)
Students had the broad choice to solve this question by picking any company that falls in FMCG category. We have explained the question with the help of Café Coffee Day’s (a real example of an Indian company happened in 2000) example to clear the concept.) 
 Café Coffee Day started in 1996 is a division of India's largest coffee conglomerate, Amalgamated Bean Coffee Trading Company Ltd. (ABCTCL). ABCTCL is the largest producer of Arabica beans in Asia and one of India’s leading coffee exporters with clients across USA, Europe and Japan.
At first, ABTCL selected ‘Coffee Day’ as a name that would denote ‘coffee’ as an every 'day’ occurrence. Later, at the verge of completion stage of entire ‘Bean-to-Cup’ experience with coffee cafes being a very promising branch, the word ‘Café’ was prefixed thus, ‘Café Coffee day’ was decided as the final name.

In response to a bid to take the coffee chain on national level, being the brand manager I am here to present a new logo. This logo is designed after recognizing the buzz of conversations that invariably accompanied the coffee being served at the tables.  
· The new logo of Café Coffee Day is presenting a ‘dialogue box’ in it. 
· The indication of the dialogue is the two-way conversation between Café Coffee Day and its customers.
· The logo highlights the strong connection between ‘coffee’ and ‘conversations’. 

·  It goes with the company’s tag line "A lot can happen over coffee" that encompasses a number of factors like ambiance, food, music, atmosphere and meeting people as the peculiar trait of the chain of cafes. 

Q3- 
Fill in the blanks with the most appropriate words from the given choices.  (5)
1- ---------  reports show, progress, accomplishments, or activity over time or at a given stage of a major assignment.

Progress

Periodic

Conference

Analytical

2- A letter report is simply a report in letter form; it is often used when sending ---------  to a reader outside your organization.
information

instructions

illustrations

implications

3- Technically speaking, market is not a place or bazaar where we go to buy or sell, but it is indeed a contact of  ---------.

consumer and producer

company and customer

manager and client

buyer and seller

4- A  ---------  resume includes the best features of the chronological and functional approaches.

combination

unification

coalition

compound

5- Interviews at the screening stage are fairly structured, so applicants are often asked  ---------  questions.

some

same

different

difficult
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